PICK &
CHOOSE

California
California Wines
Wines
Artisan
Artisan Series
Series ––
$29.50/month,
$29.50/month, aa red
red and
and aa white
white
Winemaker
Winemaker Series
Series ––
$59.50/month,
$59.50/month, 22 reserve
reserve reds
reds
Artisan
Artisan red–Winemaker
red–Winemaker red
red ––
$46/month
$46/month

Italian
Italian Wines
Wines
Artisan
Artisan Series
Series ––
$32/month,
$32/month, aa red
red and
and aa white
white
Winemaker
Winemaker Series
Series ––
$62/month,
$62/month, 22 reserve
reserve reds
reds
Collector
Collector Series
Series ––
$112/month,
$112/month, 22 collectable
collectable reds
reds
Artisan
Artisan red–Winemaker
red–Winemaker red
red ––
$48/month
$48/month
Winemaker
Winemaker red–Collector
red–Collector red
red ––
$87/month
$87/month

California-Italian
California-Italian
Combinations
Combinations
CA
CA Artisan
Artisan red–IT
red–IT Artisan
Artisan red
red ––
$33/month
$33/month
CA
CA Artisan
Artisan white–IT
white–IT Artisan
Artisan white–
white–
$29.50/month
$29.50/month
CA
CA Winemaker–IT
Winemaker–IT Winemaker
Winemaker ––
$62/month
$62/month
Alternate
Alternate CA
CA &
& IT
IT Artisan
Artisan Series
Series ––
$29.50/$32/month
$29.50/$32/month
Alternate
Alternate CA
CA &
& IT
IT Winemaker
Winemaker Series–
Series–
$59.50/$62/month
$59.50/$62/month

Double
Double Up
Up

You
You can
can also
also receive
receive more
more than
than two
two
bottles
bottles per
per month.
month. California
California sales
sales tax
tax
is
is included.
included. Shipping
Shipping is
is extra.
extra.

SEND A GIFT SUBSCRIPTION
to family, friends, business associates, and clients for any
number of months that you prefer.

CHOOSE:

California Artisan Series $29.50/mo.
California Winemaker Series $59.50/mo.
Italian Artisan Series $32/mo.
Italian Winemaker Serries $62/mo.
Italian Collector Series $112/mo.
Or select from “Pick & Choose” above & write here:
___________________________________________

Prices include 2 bottles of glorious wine, the newsletter, and CA sales
tax. We include a gift card with your personal message. Shipping extra.
Send this form to:
Celebrations Wine Club
75 Pelican Way G1
San Rafael, CA 94901
Or call 1-800-700-6227 or fax this form to 1-415-457-3362

Or order from our website at www.celebrationswineclub.com

YOUR ACCESS TO OUTSTANDING WINES FROM CALIFORNIA AND ITALY

Winery of the Month

The Accidental Wine Enthusiast
Lambert Bridge Winery

P

Anna Maria, please send a gift subscription to the following person:
Recipient’s name _______________________________________________
Address ______________________________________________________
City___________________________________ State_____ Zip __________
Phone no. ____________________________________________________
Message _____________________________________________________
_____________________________________________________________
No. of months______

Please bill me monthly.

Please bill total.

My name _____________________________________________________
Credit card billing address ________________________________________
My phone no. (______) ______ - ____________
Please charge my

Visa

Mastercard

Discover

Card number__________________________ Expiration_____/_____/_____
Signature _____________________________________________________

CelebrationsWineClub.com
Anna Maria Knapp, Owner
75 Pelican Way G1
San Rafael, CA 94901
1-800-700-6227
celebrate@
celebrationswineclub.com
April 2004

retty in pink with bright blond hair, Jennifer Chambers’ experience with wine reﬂects the experience of
her generation despite a very diﬀerent background
than most. Without a European connection, she has no memories of wine ever being served in her home. She remembers
only that when the family ate in restaurants, her mother
would order a glass. Then in 1992, the family culture began
to shift after her mother and father, Patti and Ray Chambers,
purchased Lambert Bridge Winery in the Dry Creek Valley
of Sonoma County, 75 miles north of San Francisco. Italian
immigrants ﬁrst planted vineyards there 150 years ago, and
today the appellation specializes in the old stand-bys Zinfandel and Petite Sirah, but Sauvignon Blanc is increasingly identiﬁed with the area as is Syrah, Cabernet Sauvignon,
and Merlot, all of which Lambert Bridge produces. ➣
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that they’re choosing to live their passion,
My deﬁnition of good people
what I would hope for everybody.”
“I’m always fascinated to learn new things,
and more than anything I’ve watched my
Out of her comfort zone
mother step into the role of leader at the winJennifer has watched her mother Patti Chamery, and the opportunity to work with her
bers work at various activities, one of which
is really special. I think it’s a great business
was a bookstore. “I think my mother saw
to learn. It strikes me as something very elthe winery as a great learning experience,
egant, the whole aspect of seeing everything
a healthy risk to take,
come together, the
like something that
agriculture, the marwould take her a litketing, the packag- “Our winemaker, Julia Lantoing, all of it. I think
sca, I really think that what tle out of her comfort zone but that she
it’s artistic in a way,
she
does
is
an
art,
to
listen
was willing to do. And
and it’s something
to her speak about it and she’s really ﬂourished
that I never thought
in doing it and gotI would do or that I
how
excited
she
gets
when
ten her hands on evwould be interested
she brings the new Merlot erything she could to
in. Our winemaker,
learn about the busiJulia Iantosca, I reinto the board meeting.”
ness in general and has
ally think that what
—Jennifer
Chambers
employed really good
she does is an art, to
people to work with
listen to her speak
her.” Jennifer’s older sister is the mother of
about it and how excited she gets when she
four children and runs the family MCJ Founbrings the new Merlot into the board meetdation, funding programs that provide eduing. And the experience that I’ve had is that
cation and housing for at-risk children on
the people involved in the business are rethe East Coast.
ally good people, and I’m always drawn to
What Jennifer’s life work becomes still reany type of an organization that has good
mains
to be seen. “I feel like life changes so
energy and brings good people to it. I get
much; it’s really hard to say. But I’m deﬁnitethe sense from the people who work for us
ly here for the next year and a half.” Whether
and that I’ve met in my limited exposure,
because of her relationship with her mother,
that they are honest and passionate about
or her support of family enterprises, or simply
what they do, and it feels really nice to be
her growing interest in the wine business and
around them. That’s my deﬁnition of good
its ability to absorb her talents and training,
people. It’s always great to see somebody
this privileged but thoughtful, industrious,
who’s working at something, at a job, and
and well-meaning young women will enrich
loves it as opposed to dreading it. I think
whatever activity she chooses. Hopefully, it
that says a lot about the type of work that
will be the wine business.
they’re doing, and it says a lot about them

Cut 1.5 inches exactly off this side of the sheet.

wine as their income increases and
permits them to eat in restaurants
where they learn to drink wine with
meals just like the doctor ordered
for their parents.

Jennifer Chambers,
whose family owns
Lambert Bridge Winery

W

hile the Baby Boomers
fueled the largest expansion ever in wine consumption during the
1990s, the industry worries that Jennifer’s Generation X
and the younger Millenium Generation won’t have the same enthusiasm for wine. But judging
from Jennifer’s story, the industry
doesn’t have to worry. Young people eventually learn to appreciate

Sonoma County

lived for ten years after ﬁnishing
college and working as an actress.
Time with friends would often lead
to restaurants rather than dinner
parties at home. “I think there’s
a greater wine and food appreciation here. There’s a diﬀerent enerEvery parent’s nightmare
At Northwestern University in
gy about it. Here it’s more of a reChicago, Jennifer remembers witlaxed, kind of holistic appreciation
nessing every parent’s nightmare,
for really good food and good wine,
binge drinking
whereas in New
it’s more
at parties, usu“Because it’s a small York,
focused on the
ally beer. But
like the example
winery, there’s a lot best restaurants
her parents set,
bars…. Rareof communication or
she also rememly do you have a
between the board kitchen in New
bers responsible
that is large
drinking at colmembers and the York
enough that you
lege dinner parmarketing people and want to spend
ties where red
wine was served.
time in it. Since
the winemaker. “
Her personal faI’ve moved to
—Jennifer Chambers
vorite was an
California, I’ve
occasional botbecome much
tle of White Zinfandel that she
more of a cook. We’re very into
would share with friends outside
potluck, which is easier. You focus
the context of a meal. Then in her
on just one dish.”
junior year, she worked part time
at an Italian restaurant and began
The farmers’ market early
to learn about Italian wines. “I reon a Saturday morning
member upgrading from White
“There’s deﬁnitely a focus on healthZinfandel to Pinot Grigio, although
ier food in California,” she says.
I rarely drink it now, if ever. I usu“But it’s also summertime, and I
think that has something to do with
ally stick with local wines.”
it. Vegetarian food is much more
popular here and more natural,
A diﬀerent energy
By “local wines,” she means Calmore local. A friend brought me to
ifornia wines. She has lately moved
a farmers’ market in San Francisco
to San Francisco where she attends
one Saturday morning. You have to
the California Institute of Intego very early though, and then we
gral Studies, working on a Masmade dinner that night for a parter’s degree in Drama Therty. I have a wide variety of friends
apy. Her experience with
here. Some don’t cook at all. They
food and wine is vastly
go to Whole Foods or whatever and
diﬀerent here than
buy something prepared, but othin New York,
ers are very into vegetarian cooking and will make soups at home. I
where she
have a friend who made a vegetarian risotto the other night that was
excellent. Again it really depends
on the person, which is why a potluck is fun. You don’t know what
you’re going to get.”
Wow, were is it?
While her New York friends felt

buy it and drink it and collect it,
then obviously you’re more invested
in it than if it’s not a priority.”

Julia Iautosca, winemaker
at Lambert Bridge Winery
it was interesting that her family owned Lambert Bridge, Jennifer’s San Francisco friends ﬁnd the
news much more exciting. “Wow,
where is it?” is a typical question,
Jennifer says. “They get very excited.” But whether in New York or
California, their interest in wine is
a function of being able to aﬀord
it, which occurs after college when
they became employed. “I think a
lot of it comes down to economics
in both areas. If you can aﬀord to

On the board
But Jennifer’s experience with wine
and food is not limited simply to
choosing a wine for dinner, which
for her is easy. It’s usually Lambert Bridge, whether she’s eating
at home with friends or at a restaurant. The permanent residence
of her mother and father is New
York, and her experience with the
winery began after the purchase
when the family built a home on
the property. “We started spending
more time there. We spent many
Thanksgivings out there, and each
time we brought friends and would
visit diﬀerent wineries. It started to
become a great vacation spot. Each
time, I became a little more interested and would bring wine back
and serve it at home in New York.
And then when I knew that I was
moving out here, my mother asked
me if I wanted to be on the board.

My brother–in-law and my brother are both also on the board. I also
helped pour wine at the Monterey
Wine Festival, and I’ll be going to
the Sun Valley wine tasting festival
soon. But I think more than anything, I’m interested in the business, because I love working with
my mother. She’s the one who really runs Lambert Bridge, and it’s
been fun doing it together. We go
to board meetings. That’s the major responsibility. We’re all in different areas. I’m here in San Francisco. My brother-in-law is in New
Jersey. My mother’s in New York.
So we do everything we can to talk
about the wine, to promote it. Because it’s a small winery, there’s a
lot of communication between the
board members and the marketing
people and the winemaker. So it
feels like a very hands-on experience…. I’m just learning, so I can’t
really speak from an expert point
of view on any part of the business.
But I think that the marketing part
interests me most.”
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RECOMMEND US

Anna Maria, please send information and a complementary issue of our
newsletter to the following people. Please mention my name.

to family members, friends, business associates, and clients
whom you think would appreciate Celebrations Wine Club.

1. Name ______________________________________________________

RECEIVE a complementary third bottle of outstanding

wine with your regular shipment of two bottles, when they join
Celebrations Wine Club.
Send this form to:

Or call:

Address ____________________________________________________
City_______________________________ State_____ Zip ____________
2. Name ______________________________________________________

Celebrations Wine Club
75 Pelican Way G1
San Rafael, CA 94901

Address ____________________________________________________

1-800-700-6227

Your name __________________________________________________

City_______________________________ State_____ Zip ____________

